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Creative Brief
Statement Overview
The Nail Hive, located in Wisconsin, is an upscale nail salon focusing on providing professional nail services in an enjoyable and relaxing environment. Our goal is to create a website where customers can be informed and give a glimpse of what The Nail Hive is all about.
Mission Statement
Our mission is to give our customers gorgeous nail spa amenities in a compassionate, extravagant, and specialized atmosphere.
We aim to personalize our customers' wishes to give them the best possible experience with us.
We welcome comments to guarantee luxury and satisfaction and to encourage repeat business. Behind the scenes, we are aware of our customers' health by taking cleanliness very seriously.
We are equipped with high-grade sanitation tools and stringently apply correct sanitation procedures amongst our team. We only use the hand-picked merchandise and creams and offer a tranquil atmosphere with exceptional lighting, music, style, and materials throughout the nail spa.
Our primary goal is to provide our customers an exceptional and relaxing experience.



Goals
· Drive traffic from Facebook viewers to visit The Nail Hive website in three months.
· Increase 100 unique customer visits in three months.
· Create a modern, mobile-friendly website and have it launched by May 2021.
· Showcase the Nail Hive’s offered services and brand quality.


Target Audience Profile
The Nail Hive’s primary target audience is women between the ages of 35 to 54 who are seeking a relaxing, high-quality nail salon experience. An average customer in this group is married with exposable income and average to a basic internet/mobile expertise level. A majority of the Nail Hive’s customers are within a local driving distance and enjoy the Nail Hive’s pedicure services.




Competitive Positioning
Our three biggest competitors are Cozy Nails and Spa, Sky Nails, and Pink Me Nails. These competitors have a website, multiple services, and many customers. We are ahead of them in offering outstanding customer service and providing professional service. Still, we are behind when offering a website that includes benefits and a photo gallery.


Creative Tone
We want the website to be inviting and minimalist. Making room for pictures of our work to give clients a way to see why to visit us. Splashes of color here and there to accentuate the main attractions. Easy to read text and layouts to keep it easy to use for all ages. The website will have a friendly tone, making all know that the Nail Hive is a place for all to come and feel pampered!


Target Message

There is nothing wrong with being addicted to nails!







Signed: [image: ]	Date: March 9, 2021 
Rosalind Scott
Founder and Owner, The Nail Hive
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